Marketing in sport and leisure organizations
	Course code
	Number of credits allocated 
	Student Workload (hours)

	Level of course

	ΜΚ 0968
	4
	100 
	Pathway

	Year of study
	Semester
	Type of course
	Teaching methods

	4th 
	Spring
	Compulsory
	Practice and lectures 


	Hours / week
	Hours/semester
	Prerequisites
	Language of instruction

	2
	26
	Non
	Greek


Lecturer
	Name
	Kouthouris Charilaos

	Position
	Assistant Professor 

	Office
	16

	Tel / e-mail
	24310 47006 / kouthouris@pe.uth.gr

	Co-instructors
	


Objective of the course
	This course provides a framework to students, for understanding important marketing issues such as developing an effective marketing mix, understanding the customer, marketing segmentation, providing quality services and creating a promotional mix.


Course contents
	The sport marketing concept.
Marketing in leisure market.
Developing an effective marketing mix.
Leisure services.
Marketing planning.
Market segmentation & target group.

Consumer behavior. 

The product life cycle. 

The quality of services & customer satisfaction.
Pricing strategy. 

The promotional mix.
Competitive marketing strategy.


Assessment methods
	Exams :50% 

Homework 50%  (Real time research to a sport organizations)


Recommended reading
	Class notes.
Alexandris K. (2006). Marketing in sport and leisure organizations. Edition Christodoulidis, Thessalonica, GR.


